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CONTRATTO DI PARTECIPAZIONE

La Sottoscritta Azienda

Indirizzo CAP Citta
Telefono Telefax P.IVA
Indirizzo e-mail Codice SDI/PEC:

Banca: IBAN:

Chiede di partecipare alla fiera MARBLE & STONE World di DUBAI, quindi prenota:

Mg. _ AREA NON ALLESTITA al costo unitario di Euro 735,00/m2+ L.V.A Euro +IVA
+ Assicurazione e pacchetto promozionale obbligatori come da regolamento fieristico

allegato Euro 918.75 +IVA
Totale Euro___ + IVA

N.B.: Per esigenze tecniche di lay-out espositivo, I'Organizzatore si riserva la facolta di cambiare o ridurre lo
stand richiesto e/o assegnato, cid anche senza diritto per I'Espositore a indennita o risarcimento, per nessun
motivo.

Con la firma del presente contratto I'espositore accetta il regolamento e le condizioni generali di partecipazione
alla manifestazione che sono parte integrante dello stesso.

Ai fini dell’assegnazione dell’area espositiva, si impegna a versare un acconto pari al 50% alla firma del presente
modulo. Saldo il 30.07.2026 con Ri.Ba. L’Organizzazione preavvisa la non restituzione delle somme versate in
caso di rinuncia.

ATTENZIONE: Nel caso I’azienda sia un Esportatore Abituale ed operi in Regime di esenzione I.V.A. ex Art. 8
D.P.R. 633/72, dovra inoltrare I'apposita Dichiarazione d’Intento emessa alla scrivente Marmomacchine Servizi
S.r.l. congiuntamente al presente Contratto compilato in ogni sua parte.

MARMOMACCHINE SERVIZI S.R.L. C/o B-PER BANCA - Agenzia di Via Cenisio 50 — 20154 Milano
Cod. IBAN : IT72X0538701632000049177982 - Cod. SWIFT: BPMOIT22XXX
ATTENZIONE ! LE SPESE BANCARIE SONO A CARICO DELL’ESPOSITORE.

L’Organizzazione rimane in attesa di ricevere la copia della contabile bancaria che attesti I'effettivo versamento
dell’opzione/conferma dell’area espositiva. Successivamente, provvedera a inviare le circolari informative con la
documentazione di assistenza.

TIMBRO E FIRMA PERSONA DI RIFERIMENTO
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DMG Events - Physical and Hybrid Event Terms and Conditions

Definitions
In these T&C:

The following tenns have the meaning set out In the Booking Contract:
Client, Event, Exhibitor Prodi Fuus, Org (if not otherwise
atated, this shall be DMG Cvents LLC) and Spunsurship Products,
Parties arc Organiser and Client.

Additional Terms means any user. technical or operational information
or guidelines relating to the Event and/or the Venue and/or the Event
Platform notified by the Organiser to the Client in writing (including by
email), including without limitation any rules and procedures relating to
health and safety, security and general use of the Venue and any Event
Platform rules and procedures relating to advertising, acceptable use
and content guidelines, anti-} icies, contribution and
messaging policies, security and general use of the Event Platform.

Affiliate means in rclation to a Party, any entity that directly or indirectly
controls, is controlled by, or is under common control with that Party
from time to time,

Applicable Laws means all laws or regulations applicable in the country
or countries of performance of these T&C (including any applicable
international trade, economic or financial sanctions laws) and any other
requirements of any relevant government or governmental or regulatory
agency.

Booking Contract means the booking contract for the provision of
exhibitor products, sponsorship products and/or advertising, as
applicable, at (or in relation to) the Event and any appendices to the
Rooking Contract,

Event Platform means the event website, event app or other platform or
media channel designated to hosting or publishing any aspects of the
Event.

Exhibits means any articles, items or materials (whelher in physical or
digital form) exhibited, displayed or made available at the Event by the
Client including any cxhibition stand end if a Client Occupler (defined in
Appendix C) Is using the Spaco (dofined below), their exhibits.

Force Majeure Event means any circumstance beyond the Parties’
reasonable control including, without limitation, acts of God, flood,
drought, earthquake or other natural disaster, the outbreak of an

pidemic or pandemic (and any dopted by local, reg
national govemments, legislatures, public health or other competent
authorities that are designed to limit the extent or impact of such
pandemic or epidemic), terrorist attack, civil war, civil commotion or riots,
war, threat of or preparation for war, armed conflict, or breaking oft of
diplomatic relations, collapse of buildings, fire, explosion or accident, any
labour or trade dispule, stikes, induslrial action or lockouts, Interruption
or failure of a utility or major technical outage or transporlalion service,
lack of commodities or supplies, vendor or software failure or systems
outage, speaker or participant cancellation or withdrawal, or any other
event which causas the whole or a substantial part of the Venue to be
closed to the public or which otherwise adversely impacts the Event,
including (without limitation) by making it impossible or unlawful to host
the Event at the Venue and / or on the planned date,

| or

Media Partner means a Client which has agreed to provide Advertising
Content to the Organiser in the Booking Contract by selecting any
Product in the Calegory named "Confra", as indicated in the table in
section 3 (Product details and F-ees) of the Booking Contract.

Sanctions means any laws, lations, rules and req in force
from time to time relating to trade, financial or economic sanctions
andlor embargoes including, without limitation, any sanctions or
embargoes enforced by the United Arab Emirates Federal Government,
the government of each Emirate and government authorities, including
but not limited to government authorities established for the
administration of economic free zones, the U.S. government, the
Canadian government, the European Union or any member state of the
European Union, and the United Kingdom.

T&C means the Booking Contract, these terms and conditions and, 1o
the extent applivable, the Medla Partner Terms, the Vinual Terms and
the Client Occupler Terms (defined in Clauses 6 and 7).

UAE means the United Arab Emirates.

Venue means the exhibition hall or area in which the Event shall take
place.

These T&C

Our events, whether physical or virtual are direcled at business
professionals and are not directed at individuals, consumers or children.
By entering into these T&C you warrant and represent that you are
a business professional and have authority and power to legally
bind the Client to these T&C.

These T&C set oul the lenms on which the Client agrees to exhibit at,
8ponsor, or provide Advertising Content in respect uf, the Event, If any
element of the Event is made available virtually to remote dekegales
additional terms shall also apply a3 set out in Clause 5. These T&C shall
come into force on the day the Organiscr reccives a copy of the Booking
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3.5

3.6

4.4

4.5

Conltract which has been signed by the Client or when an appropriale
electronic signalure is applied in respect of the Client through such
elactronic signaluree application as is adopted by the Organiser from
time to time and which meet the requirements of the UAFE Electronic
Transactions and Trust Services Law no, 46 of 2021 (the Effective
Date) and shall, unlkess tarminated earlier in accord with these T&C,
expire 30 days after the later af: (i) complation of the Event; (ii) if
applicable, the end of the Dismantling Period (as defined in Clause 4.7);
(iliy if applicable, the date on which content and materials relating ta the
Event are no longer accessible by the Client on the Event Platform; or
(iv) if applicable, the date the Media Partner has delivered any post-
Event Adverlising Content to the Organiser (the Term). For the
avoidance of doubt, the Organiser may in its sole discretion accept or
reject any Booking Conlract submitted to it by the Client. If the Organiser
rejects the Booking Contract, it will refund to the Client any Fees paid by
the Client and these T&C shall terminate automatically. Any additional
terms and conditions provided to the Urganiser by the Client and not
agreed by the Parties in the Booking Contract shall not have legal effect
and shall be deemed wilhdrawn by the Client upon entry into these T&C.
[or clarity, obligations in respect of Event deleyalys are set out In the
separate Delegate T&C.

General

Ihe Client shall not, and shall ensure that its representatives shall not,
cause any physical damage lo the Venue, the Space (if appiicable) or
any property of the Organiser or any other sponsor or exhibitor. The
Client is responsible for the cost of making good any such physical
damaye, whether caused by itself or third parties engaged on its behalf.

The Parties shall comply with Applicable Laws including, for the
avoidance of doubt, all applicable data privacy and data protection laws
or regulations.

The Client shall comply with any Additional Terms (together with all
Instructions from time to time from the Organiser, Venue management or
security personnel or from the Event Platform operator or administrator
during the operation of the Event).

The Partias shall only use the other Party's roprosentatives' (including
any Client speaker's) personal data in dance with their respeati
privacy palicy The Padias will each ensure that each of its
representatives has read this privacy policy. The Organiser's policy is
available at www.dmagevents.com/privacy-palicy/.

Ihe Parlies acknowledge that the terms of the Organiser’s licence to use
the Venue may only permit the Organiser to photograph, video or take
audio recordings of the Event and, if applicable, the Event Platform.

By attending the Event, the Client and all representatives and guests of
the Client consent to their phatagraphic and video image to be captured
by tha O iser for i and advertising purp Further, the
Client and all representatives and guests of the Client acknowledge and
accept that the capturing and use of such images does not in any way
infringe or impair their privacy or right to privacy.

Exhibitors

Thie Clause 4 applies only if the Organiaer has agreed to provide
Exhibiter Praducts to the Client in the Booking Contract.

The Organiser shall provide the Client with the Exhibitor Products in
accordance with the terms of the Booking Contract. Such provision shall
be to a standard of reasonable skill and care and in accordance with
Applicable Laws.

The Organiser shall, in its sole discretion, allocale space at the Venue
between exhibitors (Space). Subject always to the Client's compliance
with these T&G, the Organiser grants the Client a licence to oceupy lie
Space (or an equivalent right to ocoupy Space under any applicable
local law) solely to the extent necessary to display the Exhibits in order
to promote the Client's business (or the business of any Client Occupier
approved pursuant to paragraph 2 of the Client Occupier Terms in
Appendix C) for the duration of the Tarm

The Organiser reserves the right to make alterations to the lay-out or
floor plan of the Event and the position of the Space in the Venue at any
time prior to or (acting reasonably) during the Event. Equipment may not
extend Into the aisles, over the aisles, or across other exhibitor space
and any helghts and depths specified by the Organiser must be
observed. The Clisnt shall ensure that all Space and Exhibits are in
keeping with the general character uf the Event. If any Exhibit (including,
for the avoidance of doubt, any audio and visual content) is delermined
by the Organiser (acting reasonably) to be offensive or inappropriate ur
to not comply with Applicable Laws, the Client must promptly cease use
of such Exhibit.

The Client shall ensure that the Space is staffed by competent, and
appropriately trained and vetted, representatives of the Client during the
opening hours of the Event, and that such representatives shall conduct
the Client's business from the Space only, and not from any other area
in the Venue. Organiser reserves the right (acting reasonably) to refuse
admission 1o, or to eject from, the Event {whether physical or virtual) any
Cllent attendee who in the Organiser's reasonable opinion places the
Client in breach of these T&C, damages property or who represents a
securily risk, nuisance or annoyance to the running of the Event.

Page 1
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Allocation of the Space by the Organiser shall not imply that the
Organiser accepts or endorses the proposed Exhibits. The Organiser
may. at the expense of the Client, alter, exclude and/or require to be
removed any Exhibit, if it is necessary to do so in the interests of the
Event or to comply with Applicable Laws.

The Client shall install at its sole cost any Exhibits during the period for
the installation of Exhiblits at the Venue, as notified by the Organiser to
\hie Client and remove such Cxhibits during the period for removal of all
Exhibits from the Venue, as notificd by the Organisoer to the Client (the

Dismantling Period).

To the maximum extent permitted by Applicable Laws, all Exhibits shall
be at the sole risk of the Client and the Organiser assumes no
responsibility for any loss or damage thereto.

Virtual Terms

If any part of the Event is to be held virtually, the Parties agree to comply
with the additional terms set aut in Appendix A (the Virtual Terms).

Sponsorship Products

If the Oryaniser has agreed to provide Sponsorship Products to the
Client in the Booking Contract, the Organiser shall provide the Client
with the Sponsorship Products in accordance with the terms of the
Booking Contract. Such provision shall be to a standard of reasonable
ekill and care and in accordance with Applicahle | aws

Media Partner Terms and Client Occupier Terms

If the Client is a Media Pariner, the Parties agree to comply with the
terms of Appendix B (Media Partner Terms).

If the Client wishes 1o request the use of Space by a Client Occupier
(defined in Appendix C), the Parties agree to comply with the terms of
Appendix C (Client Occupier Terms).

Intellectual property rights
The Parties acknowledge that, as between them:

(a) each Party owns all intellectual property rights owned or created
by that Party (or on a Party's behalf):

(i)  prior to the Effective Date; or

(i)  during the Term, independently from the perf of that
Party’s obligations or exercise of its rights under these T&C,

(Background IPR), and neither Party shall have any rights in
respect of the other’s Background IPR other than those granted
pursuant to Clauses 8.4 and 8.5. For clarity, as between the
Parties: (i) all intellectual property rights in Media Partner Brands
(as defined in paragraph 4 of the Media Partner Terms) shall be
Client's Background IPR; and (il) If applicable, all intellectual
property rights In the Event Platform shall be deemed to be
Organiser Backyround IPR, and

(b) the Organiser owns:

(i) allintellectual property rights in Advertising Content and
Organiser Content (as defined in paragraph 7 of the Media
Partner Terms) save in respect of any Client Background
IPR incorporated therein; and

(i) any other intellectual property rights generated or developed
by the Organiser, or by a third party on the Organiser's
behalf, in connection with the Event or otherwise pursuant to

these T&C (including all recordings and broad made in

respect of the Event. including of speakers and

ions), but excluding Client Event Content (defined

below),
(the Organiser's New IPR); and
(¢) the Client owns:

(i) anymaterial, information, data or content (in each case,
whether digital or hard copy), including any presentation
deck, technical papers, photograph, video or audio
recording, generated or produced by or on behalf of the
Client and provided or made available to the Organiser by
the Client for use in respect of the Event (other than
Advertising Content) (Client Event Content); and

(i)  any other intell | property rights g ted or developed
by the Client, or by a third party on the Client's behalf, in
connection with the Event or otherwise pursuant to these
T&C, which are not Organisers New IPR.

Each Party hereby assigns to the other (or on request, to the relevant
rights holder) with full tite guarantee all legal and beneficial title and
interest that Party has or may have in or relation to any inteliectual
property rights expressed to be owned by the other Party in accordance
with Clause 8.1 from the date of ils creation.

To the extent that the Org: owns the rel tintellectual property
rights, the Organiser hereby grants to the Client for the Term a non-
lusive, non ferable, non-subli ble, ble and royalty-
free licence to: (i) subject to sub-clause (i), use the Organiser's
Background IPR and the Organiser's New IPR solely to the extent
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necessary for the Client to participate in the Event as contemplated by
these T&C; and (ii) to use intellectual property rights owned by the
Organiser in Advertising Content and Organiser Content solely for the
purposes permitted under (and subject to) the Media Partner Terms,
subject to any branding guidelines and instructions notified by the
Organiser to the Cllent.

The Client hereby grants (or shall procure the grant) to the Organiser:

(a) an imevocable, non-exclusive, freely-transferable, worldwide and
royalty-free licence (with the right to freely sub-license) to use,
copy, distribute, disclose to third parties, reproduce, adapt,
translate or modify all intellectual property rights in the Client Event
Content for any advertising, marketing or promotional materials
relating to the Event or any other avents held by the Organiser or
its Affiliates or on the Event Platform operaled by the Organiser or
its Affiliates. This licence shall survive termination of these T&C
and the Client shall ensure that all moral rights in any Client Event
Content are not asserted; and

(b) for the Term a non-exclusive, non-transferable, worldwide and
royalty-free licence (without the right to sub-license, other than to
its subcontractors or Affiliates) to use Media Partner Brands and
Media Partner Content solely for the purposes permitted under
(and subject to) the Media Partner Temms.

The Client warrants that the Client Evenl Cuntent will not infringe the
copyright ur any other right of any third party or breach any contract or
duty of confidence, data protection law or the UAE Civil Code, the UAE
Anti-discrimination Law no. 2 of 2016, or other legiclation relating to
national security, or be inappropriale, obscene, defamatory or otherwise
unlawful.

Confidentiality

Each Party undertakes that it shall not, at any time during the Ternm and
for a period of three (3) years thereafter, disclose to any person an!

Jenlial inf jon co ing the busi affairs, cust 3
dlients or suppliers of the other Party (including, for the avoidence of
doubt, these T&C) (Confidential Information) for any other purpose
other than to exercise its rights and perform its obligations under or in
connection with these T&C. Notwithstanding the foregoing, a Party may
disclose the other Party's Confidential Information:

(a) toits employees, officers, representatives or advisers who need to
know such information for the purposes of exercising the Party's
rights or carrying out its obligations under or in connection with
these T&C, provided that the disclosing Party ensures that its
employees, officers, representatives or advisers 1o whom It
discloses the other Party’s Confidential Information comply with
this Clause 9;

(b) toits Affiliates if the disclosing Party is the Organiser, provided that
the Organiser ensures that any such Affiliate complies with this
Clause 9; and

(c) as may be required by Applicable Laws.
Fees and payment

The Client shall pay the Fees on the terms specified in the Booking
Contracl. All Fees are exclusive of applicable taxes (e.q. VAT or sales
tax) and the Client shall pay a sum equal to the amount of VAT, sales or
such equivalent tax chargeable, in addition to the Fees.

The Client shall make all payments of the Fees to the Organiser wilhoul
any deduction or withholding for or on accounl of lax (a Tax Deduction),
unless a Tax Deduction is required by law. If a Tax Deduction is required
by law v be made by the Client, the amount of I'ees due from the Client
shall be increased to an amount which (after making any Tax Deduction)
leaves an amount equal to the Fees which would have been due if no
Tax Deduction had been required.

In the event that Client does not pay any part of the Fees by the relevant
due date specified in the Booking Contract, the Organiser may (without
prejudice to any other rights the Organiser may have):

(a) charge the Client interest on any amounts which are due and
unpaid, at a rate per year of 2% above the then current Barclays
Bank pic's base rate, calculated daily from the due datc until the
date of payment;

(b) refuse to provide any Exhibitor Products or Sponsorship Products;
or

{c) prohibit the Client from displaying any Exhibits andfor occupying
the Space and/or block the Client from using the Event Platform;
and/ or

(d) use the Event Platform or Space in such a way as the Organiser
deems fit

Changes to the Event

The Organiser reserves the right, in its sole discretion, to change the
Venue, format, content or timing of the Event programme, the virtual
location or hosting medium of the Event or Event Platform or the identity
of any spcakers or exhibitore for any reason and without liability to the
Client, provided that the Event, as altered, is similar to the Event as
originally advertised. For the avoidance of doubt, in these
circumstances, the Fees shall remain payable in full to the extent not
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already paid, and the Organiser shall not be required to refund the Client
for any proportion of the Fees or otherwise be held liable for any other
costs or expenses incurred by the Client in connection with he Event.

Cancellation by the Client

In the event that the Client wishes to cancel ils participation in the Event,
the Client shall give the Organiser prior written notice of the same
(Client Cancellation Notice), Depending on the date of receipt of the
Cllent Cancellation Notice, and provided the Client has not already paid
the relevant Fees pursuant to Clause 10, the Cllent shall pay 10 the
Organiser a cancellation charge equal to the amount of Fees due and
payable by the Client as at the date of receipt uf e Clienl Cancellation
Notice (and for the avoidance of doubt any amounts paid prior to such
date, such as any deposit or pre-paid charges, shall not be refundable).

C llation or postp by the Organi:

The Organiser reserves the right to postpone or cancel the Event
pursuant to Clause 13.2 below at any time and for any reason during the
Tern and will provide the Client with notice of any such postponement or
cancellation in wriling (including by email) as soon as Is reasonably
practicable in advance of the Event.

If the Organiser:

(a) postpones the Event and the Client can no longer attend the
postponed Event {and Client shall respond to the Organiser as
s00n as reasonably practicable following receipt of such
postponement notice), the Organiser shall issue the Client with a
credit note to the value of all Fees paid by the Client; or

(b) cancels the Event, the Organiser shall issue the Client with a full
refund of all Fees paid by the Client.

The Client acknowledges that the remedies described this Clause 13.2
are the Client's exclusive remedies in the event of postponement or

llation by the Org , and (to the maximum extent permitted by
Applicable Laws) in no event shall the Organiser be liable for any loss,
delay, damage or other liability incurred by the Client in connection with
the Organiser's postponement or cancell of the Event, howsoever
arising, including but not limited to the Cllent's accommodation and
travel costs,

Force Majeure Events

Neither the Client nor the Organiser (“affected party") shall be in breach
of these T&C nor liable for any delay in performing, or failure to perform,
any of its obligations under these T&C if such delay or failure results
from a Force Majeure Event. In such circumstances, the affected party
shall use its reasonable endeavours to notify the other party of the
relevant circumstances and likely duration and consequences of the
Force Majeure Event as soon as reasunably practicable. Without
prejudice to Clause 14.2, the time for performance by the affected party
of these T&C shall be ded by a period equivalent to the period
during which perfe of the affected party’s obligati
delayed or failed lo be performed.

has been

If a Force Majeure Event occurs (or in the Organiser's opinion, acting in
good faith, is likely to occur) and results (or is likely to result) in the
Event being unable to take place as contemplated by these T&C, the
Organiser may, in its sole discretion:

(a) change the timing, date, Venue, virlual kscalivn or hosting medium
of the Event or the Cvent Platform, provided that the Event, as
altered, i similar to the Event as originally advertised. For the
avoidance of doubt, if the Organi ises ita right to chang
the Event pursuant to this Clause 14.2(a), this shall not entitle the
Client to cancel its participation in the Event, or make any claim for
refunds ar otherwise against the Organiser; or

(b) cancel the Event, in which case the Organiser shall issue the
Client with a full refund, or a credit note to the value of all Fees
paid by the Client to the Organiser. The Client acknowledges that
refund or a credit note in respect of all Fees paid by the Client is
the Client’s exclusive remedy if the Organiser cancels pursuant to
this Clause 14,2(b),

Indemnity

The Client indemnifies the Organiser and each of its Affiliates against all
liabilities, costs, expenses, damages and losses, whatsoever and
howsoever arising, whether in contract, tort or otherwise, directly or
indirectly, suffered or incurred by the Organiser or any of its Affiliates in
connection with any breach by the Client of Clause 3.1 (General).

Each Parly indemnifies the other Party (“indemnified party”) against all
liabilities, costs, expenses, damages and losses, whatsoever and
howsoever arising, whether in contract, tort or otherwise, directly or
indirectly, suffered or incurred by the indemnified party or any of its
Affiliates in eonnection with any claim made by a third party against the
indemnified party or any of its Affiliates for actual or alleged infringement
of a third party’s intellectual property rights (including, for clarity, any
rights in know-how) arising out of or in connection with these T&C (save
to the extent caused by a breach of these T&C by the indemnified party).

Limitation of liability
Subject to Clause 16.2 and save as may be provided in Appendix D:
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(a) the Organiser’s lotal, aggregate liability whether arising in contract,
tort (including negligence), misrepresentation, restitution or
otherwise under or in connection with these T&C shall be limited to
100% of the Fees paid by the Client; and

(h) the Client's total, aggregate liability whether arising in conltrad, tort
(including negligence), misreprasentation, restitution or otherwise
under or in connection with these T&C shall be limitad to
$2.000.000.

Notwithstanding any provision o the conlrary, nothing in these T&C shall
exclude or limit the liability of either Party for death or personal injury
caused by elther Party’s negligence or for fraud or for any liability that
may nol be limiled or excluded by Applicable Laws.

The Organiser shall not be liable to the Client for any: (i) loss of profits,
loss of sales or busi loss of ag s or contracts or loss of

icipated savings (whether directly or indirectly arising); (i) loss of or
damage to goodwill or reputation (whether directly or indirectly arising):
or (iii) any indirect or consequential loss, save as may be provided in
Appendix D,

All warranties, conditions and other terms implied by law are, to the
fullest extent permitted by Applicable Laws, excluded from these T&C. In
particular Organiser gives no warranty, representation or other
assurance in relation to: (a) the presence or localion uf any exhibitor,
8ponsor or attendee, (b) the number or mix of exhibitors, sponsurs or
attendees, and/or (¢) the resulta or benefits (commercial or otherwise)
that may be associated with being an cxhibitor, sponsor, media partner
or attendee in respect of the Event,

If any part of the Event is to be held virtually and notwithstanding any
other provision in these T&C, to the maximum extent permitted by
Applicable Laws, the Organiser shall not be liable for: (a) any loss or
damage due to temporary unavailability of the Event Platform as per
paragraph 10 of the Virtual Terms; (b) any loss or damage caused by
any content on the Event Platform (including content available to
download or from third party links); (c) libellous or unlawiul postings
made on the Event Platform; or (d) any postings on the Event Platform
which infringe he intellectual property rights of others.

Insurance

The Organiser has, via its insurance broker, Marsh Limited, aranged
cover (subject lo the Exclusions, Deductions and Limit of Indemnity, as
defined in Appendix D) for the benefit of the Client, Upon settiement of
all Fees due hereunder, and subject to the conditions set out in
Appendix D, the Client will benetit from the Organiser’s policy. There are
no additional premiums due from the Client in respect of this policy.

The Client shall arrange and maintain its own insurance against all
relevant risks and in respect of each and all of its obligations under
these T&C for the duration of the Term, save as otherwise provided for
in Appendix D. The Client shall promptly produce, upon the Qrganiser's
request, evidence of the insurance cover required by this Clause 17
(save that the Client shall not be required to provide evidence of the
insurance cover d under the Organiser Insurance Policy).

The Partles agree to comply with the terms of Appendix D where the
Client is allocated Space at the Venue (an "Exhibitor”),

Termination of these T&C

Without prejudice to its other rights and remedies under these T&C, the
Organiser may immediately terminate these T&C by issuing written
notice to the Client, and without requiring a court order to do so, if:

(a) the Client commits a material breach of any of its obligations under
these T&C (including failure to pay any par of the Fees in
accordance with Clause 10) and has not remedied such breach (if
capable of remedy) within seven (7) days of being required to do
so by written notice;

(b) the Client or any other person takes a step with a view to: (i) the
Client entering into a voluntary liquidation (other than a members'
voluntary winding up for the purposes of a reconstruction of its
affairs), presentation of a winding up petition, or dissolution; (i) the
appointment ol an admini s itor, Iver, manager or
administrative receiver or other encumbrancer over the Client, or
the enforcement of any security over, the whole or any part of its
assuls or property of the Client, (lil) the Client proposing or
enlering & , restn g plan, ction and
arrangement, composition or other arrangement for the benefit of
ita creditors or a class of creditors; or (iv) the commencement of
any procedure analogous to any of the above in any jurisdiction
with respect to the Client;

(c) the Client's financial position deteriorates so far as to reasonably
justify the opinion that its ability to perform any of its obligations
under these T&C is in jeopardy; or

(d)  the Client condudts itsell in such a way so as to (In the reasonable
opinion of the Organiser) bring the Organiser, any Affiliale of the
Organiser or the Event into disrepute.

For the avoidance of doubt, these T&C shall automatically terminate,
without the need for a court order. in the event of cancellation by the
Organiser pursuant to Clause 13 or Clause 14.2(b).
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183

184

18.5

19
194

19.2

193

195

196

19.7

198

19.9

Upon termination of these T&C for any reason, the Client shall: (a) pay
all outstanding Fees without deduction or set-off, except where these
T&C were terminated pursuant to Clause 13 or Clause14.2(b); (b)
remove all its property and content (including any Exhibits) from the
Venue and / or the Event Platform immediately, failing which such

property and maybe d by the Organiser at the Client's

and (c) i diately cease using the Organiser's Background

IPR and the Organiser's New IPR.

The fullowing Clauses shall survive termination of these T&C: Clauses
0.4(a) (Intellectual property rights); Clause 9 (Confidentiality), Clause 15
(Indemnity); Clause 16 (Limitation of liability); and Clause 19.11

(G ing law and jurisdiction).

Without prejudice to Clause 20 (Sanctions), if the Organiser determines,
in its sole discretion, that either party's ability to exercise rights and / or
perform under these T&C is affected, restricted or otherwise impacted by
Sanctions, it may immediately terminate these T&C by issuing written
notice to the Client. This right shall be exercisable no later than the date
at which the Organiser becomes aware of the event or matter affecting,
restricting or otherwise impacting the relevant right or obligation.

General

Neither Party shall be or be deemed to be an agent of the other Party.
Neither Party shall hold itself out as having authority or power to bind the
other Party in any way.

Elther Party may publicly announce or otherwise inform third parties of
the Client's allendance at the Event without the other Party's prior
written consent.

These T&C conslitute the entire agreement belween the Panles and
p des and extinguishes all previous ag p

ns and gs 1
them, whelher wrilten ororal relating to its subject matter.

If there is a conflict batween the terms of any of the docurments that form
part of these T&C, the documents shall have the following order of
precedence: (i) the Buuking Contract, (ii) these Event Terms and
Cunditions; (iii) the Media Partner Terms and the Virtual Terms (to the
extent applicable); and (iv) any Additional Temms.

If any provision or part-provision of these T&C is or becomes invalid,
illegal or unenforceable, it shall be deemed deleted, but that shall not
affect the validity and enforceability of the rest of these T&C.,

The Client shall not assign or sub-contract any rights under these T&C
or sublet the Space or permil the Event Platform or Space to be used by
any other person or company without the prior written consent of the

Organiser.

No person other than a Party to these T&C may enforce these T&C by
virtue of Articles 254 and 256 of the UAE Civil Code, except where a
right is expressed to be in favour of an Affiliate of the Organiser.

Nothing in these T&C shall constitute or be construed as consliluling &
pannership or joint venture between the Organiser and the Client nor
shall authorise either Parly Lo enter into contractual relationships or incur
obligations on behall of Ue other Party.

Timing of notices: (a) notices sent by intemational registered courier
shall be effective on the earlier of: (i) actual receipt: and (ii) five (5)
business days from mailina: (b) notices sent by email shall be effective
upon the generauon of a receipt notice by the recipient's server or, if
such notice is not so generated, upon dellvery !o the redplents server
provided the sender has not i d and
(c) notices delivered by hand shall be eﬂectrve on delivery.

19.10Each Parly shall al all times comply, and shall ensure that its personnel

comply, with respect to the performance of these T&G, with all
applicable laws and regulations concerning bribery and corruption.
Cither Party may terminate these T&C with immediate effect (or on such
later date as determined by such Party) by written notice to the other
Party if the other Party commits any breach of this clause or if the first
Party reasonably considers that the other Party has committed any
breach of this clausa

19.11 Any dlspuh aﬂalng ou| of or ln connection with these T&C, including

20
201

202

"

any question regarding its validity or termination, shall be
referred to and finally resolved by arbitration under the arbitration rules
of the LCIA, whose rules are deemed 10 be incorporated by reference In
this Clause 19.12. The number of arbitrators shall be one. The seal, or
legal place, of arbitration shall be the Dubai Intemational Financial
Cenlre (DIFC). The language to be used in the arbitration shall be
English. These T&C shall be governed by the laws of the DIFC.

Organiser option to void for Sanctions

THE ORGANISER MAY, AT ITS OPTION AND INITS SOLE
DISCRETION, VOID THESE T&C WITH IMMEDIATE EFFECT UPON
NOTICE 10 THE CLIENT IF THE ORGANISER DETERMINES (IN ITS
SULE DISCRETION), THAT EITHER PARTY'S ABILITY TO EXERCISE
RIGHTS AND / OR PERFORM UNDER THESE T&C IS AFFECTED,
RESTRICTED OR OTHERWISE IMPACTED BY THE OCCURRENCL,
EXISTENCE OR IMPOSITION OF SANCTIONS.

THIS RIGHT CONTAINED IN THIS CLAUSE 20 SHALL BE
EXERCISABLE NO LATER THAN THE DATE AT WHICH THE
ORGANISER BECOMES AWARE OF THE EVENT OR MATTER

AEOS/MGJFI072386.00001/73772713.8

AFFECTING, RESTRICTING OR OTHERWISE IMPACTING THE
RELEVANT RIGHT OR OBLIGATION.
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Appendix A - Virtual Terms

Space on the Event Platform

1

The Organiser shall, in its sole discretion, allocate space and content on
the Event Platform between exhibitors and sponsors {Space), which
shall also be deemed o he Space for the purpose of these T&C, Subject
always to the Client's compliance with thase T&C, the Organiger grants
the Client a non-exclusive right to exhibit and promote the Client's
business using the Space on the Event Platform for the duration of the
Term,

The Organiser reserves the right to make alterations to the Event
Plalform including to the position, prominence and lay-out of any Client
content, malerials vr adverlising without notice In the Space, In its sole
discretion and at any time prior to or during the Evenl.

Appendix B~ Media Partner Terms

Generation of Advertising Content

1

Unless otherwise agreed in writing, Media Partner must provide copies
of all Advertiasing Content (together with proposed channels and usage)
seven (7) days in advance of publication for prior written approval by the
Organiser, Advertising Content shall be all material and content
generated or preduced by or en behalf of the Media Partner for ita
promotion of the Fvant, including all content referenced as such in the
Booking Contract or otharwise agreed by the Parties to be produced by
the Media Partner for such purposes, hut excliding Client Event
Content.

Save in relation to post-Event editorial (if applicable) all Advertising
Content must be published prior to the start date of the Event for pre-
Event exposure, unless otherwise agreed in writing.

Prior to Media Partner sending any Advertising Content by email, Media
Partner must first send a test copy of the email to the Organiser for
written appraval by the Organiser (including by email) and the Organiser
shall have the right to make any amendments that it, acting reasonably,
considers necessary. The Organiser's marketing contact must also be
copied into the distribution list of all Advertising Content sent by email

Organiser use of Media Pariner Brands

4

Media Partner will provide to the Organiser trade marks and logos in
both EPS and JPEG format in high definition (Media Partner Brands,
and all matenials relating to the Media Partner Brands provided to
Organiser being the Media Partner Content) within seven (7) days of
the Effective Date.

During the Term, Media Partner hereby grants the Organiser a non-
exclusive, royalty free licence to use all intellectual property rights in the
Media Partner Brands and Media Partner Content on its website and in
the promotion of the Event subject to any instructions or brand
guidelines as may be reasonably notified to the Organiser by Media
Partner (Event Advertising). All such Event Advertising will be at the
Organiser's sole discretion and subject W receipl of the Medla Partner
Content from Media Partner in accordance with paraygraph 4 above. The
Organiser acknowledges that nothing in these T&C shall confur un the
Organisor any right of ownership in the Media Martner Drands or the
Media Partner Content,

Media Partner warrants that it owns or is licensed to use all Media
Partner Brands and Media Partner Content for the purposes of these
T&C and that the Media Partner Brands and Media Partner Content shall
not infringe the intellectual property rights of any third party, be
defamatory, indecent or otherwise unlawful.

Media Partner use of Organiser materials

7

During the Temn, the Organiser hereby grants Media Partnar a non-
exclusive, royalty free licence to use any content or material supplied by
the Organiser to Media Partner including any Organiser trade marks or
logos (Organiser Content) solely for incorporation within the Advertising
Content for the uses approved by Organiser pursuant to paragraph 3
above and subject to any other i ions or brand guidelines as may
be reasonably notified to Media Partner by the Organiser. Media Partner
acknowledges that nothing in these T&C shall confer on Media Partner
any right of ownership in the Organiser Conlent or rights to use
Organiser Content other than as sét out above.

Other matters

8

10

1"

Press passes issued by the Organiser for the Event are for the
registered representative only and are not transferable. Press passes
will only be issued to those who have valid pressimedia accreditation
and all press passes are issued in accordance with the terms and
conditions for the press passes issued by the Organiser from time to
time. Rep tives will be required to present valid accreditation
onsite.

Press pass registration forme must be received by the Organiser at least
seven (7) days prior to the Event,

The Organiser retains the right to limit or ban the access of press to the
Event and/or any individual sessions at the Event,

In any editorial, Media Partnur Is required to name the Event as the
information source, accredit e Oiganiser as e event organiser, and
send a copy of any article(s) to the Organiser within fourteen (14) days
of publication.



Appendix C = Client Occupier Terms
Other use of Event Space

1 The Client may request that another corporate, exhibitor or sponsor
occupies part or all of the Space (or shares the Clienl's use of the
Space) on the Client's behalf (each a Client Occupier) in accordance
with paragraph 3 below.

2 The Client shall notify the Organiser of sach propoesed Client Occupler in
wriling (including by email), such notice lo be sent to the Organiser
contact dotalls spocified on the Booking Cantract at least thirty (30) days
in advance of the first day of the Event hy providing the company name,
company number, registered affice address and country of incorporation
of each proposad Client Occupler.

3 The Organiser may in its sole discretion accept or reject any proposed
Client Occupler for any reason, including after the Effective Date (which
may be due to the outcome of any sanclions screening or such other
checks which the Organiser may undertake In respect of the prupused
Client Occupler). The Organiser shall nolify Uwe Client of its acceptance
or rejection of gach Clienl Occupier request in writing (including by
email) as suun as is reasonably practicable in advance of the Event,

4 If the Organiser accepts the Client Occupier pursuant to paragraph 3
ahove, subjact always to the Client's compliance with these T&C, the
Organiser grants the Client a right to sub-license (or share its use of) the
Space or any part of it to such Client Occupier, provided that:

{a) the Clent procures that the Client Occupler is made aware of and
complies with these T&C; and

{b) any obligaticn expressed to be owed by the Client under these
T&C shall apply to each Glient Occupier as if it was the Client. For
the avnidansa of doubt the Client shall be wholly liable at all imes
for any breach of these T&C by a Client Occupier, and any other
acts or omissions of a Client Occupier in connection with the
Event.

5 The Organiser reserves the fight, in 15 sole discration, (o require Wial
any Client Occupler enter Into a separale conbraciual amangement with
the Organiser In respect of the Gliunl Ououpier's use of Space in respect
of the Evenl, incuding as @ pre-condition to its acceptance of a Client
Occupler pursuant to paragraph 3 above.

Appendix D - PL Mandatory Insurance

Exhibitors should read the following Appendix D in full, including all
hyperlinked terms incorporated by reference into these T&C that form part of
this Appendix D.

Where the Client is an Exhibilor, lhe Parlies agree to comply with Clauses
174 to 17.8 in full of this Appendix D where the Organiser's insurance broker
Marsh Limited ("Marsh®) has agreed to provide insurance cover (subject to the
Exclusions, Deductions and Limit of Indemnity, as defined below) to the
Organiser for certain heads of the Exhibilor's loss resulting from the Exhibitor
attending an Event aranged and/or organised by the Organiser in accordance
with Clause 4 of the TAC, subject to the provisions of this Appendix D
(ingluding any provisions incorporated herein by refarance (such as the claims
procadure, Fxelusinns, Daductions and Limit of Indemnity). Notwithstanding
Clauses 19.1 and 19.5, in the event of any conflict between this Appendix D
and the T&C, this Appendix shall prevail to the extent of that conflict.

174 Subject to: (i) any applicable specific and general exclusions (the
"Exclusions®}, {iij any applicable deduction by Marsh ("Deduction”),
(iii) any limit per claim ("Limit of Indemnity) ({i), (i) and (jii) as detailed
at
hitps:fipolicy.dmgevents.com/exhibitor_pl_prolection_claims procedure,
as amended and updated from time tn tima, (iv) the payment of all
relevant Fees set out in the Beoking Contract, (v) the Exhibitor
complying with all tenme of thie Appendix D (including any provisions
incorporated herein by reference), and (vi) the Exhibitor notifying the
Organiser of #ny daim within one year after the loss ocours, the
Organiser will procure that the Exhibitor has the benefil of insurance
cowver pursuant to a policy in place through Marsh (the "Organiser
Insurance Policy") to reimburse the Exhibitor for the following claims:

(a) Third party liability: in participating at the Event, for
any legal liability relating to damage or loss to third
party property, or personal injury, ocourring at the
Venue during the period of the Event (including during
the installation of exhibils and the Dismantling Period,
Motwithstanding Clause 16.1 (Limitation of liahility), for
all sums which the Exhibitor shall bacome liahla tn pay
ae damagaes in raspact of third-party claims made
against the Exhibitor in respect of a risk deseribed in
this paragraph 17.4(a) (up to an agaregate lotal of
$2,000,000 (which, to the maximum extent permitted
by law, shall be a total limit any one occumence,
including any legal costs and disbursements, and shall
not be a per claim limit)). For the avoidance of doubt,
any claim for which the Organiser is reimbursing the
Exhibitor under this Appendix D shall be without
prejudice to Clause 15 of the T&C.

b) Physical loss of persenal property. for the amount of
the reasonable replacement value (such value
deducling anything for age, wear and tear) of all
personal property owned, leased, rented by, or loaned
to the Exhibitor while in transit directly to or from the
Evant, or while in use at the Event resulting from direct
physical loss or damage occurring during the periad for
which the Organiser Insurance Policy is valid {up 1o
USD$20,000 in respect of cach and every claim).

() Physical loss of money: for amounts resulting from
direct physical loss of money, receipls paid in cash,
bank notes, cheques and other negotiable instruments
used at the Venue for registration or tickets for
aclivities direclly associated with the Event at the
Venue and while direclly being taken to a bank in the
vicinity of the Venue subject to such loss occurring
during the period of the Event (up to USD$20.000 in
respect of each and every loss)

175 Upon request by the Client, the Organiser shall use reasonable
endeavours to procure that Marsh will provide the Exhibitor with a
summary of the Organiser Insurance Policy setting out how Marsh
meets the liabilities assumed by the Omaniser under the obligations set
aut in this Appendix D (and for the avoidance of any doubt, the Exhibitor
agrees Marsh is an "advisor” for the purposas of Clause 8 (a)
(Gonfidentiality)).

176 Where the Exhibitor has a right to make a claim in respect of any loss or
liability fram the Organiser under other provisions of the T&C, as well as
pursuant to this Appendix, such liability shall first he claimed pursuant to
this Appendix.

17.7 The pariies shall progress any claim in respect of which this Appendix D
applies in accordanca with tha claims procedure described at
https://policy.dmgevents comlexhibitor_pl_protection_claims_procadure.
and provided that Exhibitor complies at all times with the provisions of
this Appendix D, including such claims procedure. To the extent the
relevant insurer accepts a claim and places the Organiser in monies,



where a payment is made o the Organiser in respect of any such claim,
the Organiser shall notify the Exhibitor of the same and as soon as
reasonably practicable thereafter pay such monies into the relevant
bank account nominated by the Exhibitor (and such reimbursement
obligation shall be the sole obligation of the Organiser to the Exhibitor in
respect of such payment),

17.8 The Exhibitor will use all reasonable endeavours during the period of the
Event (including during the installation of axhibite and the Dismantling

Period) to:

(@) Prevent acoidents and injury to peraona end property;

(b) maintain all premises, plant and equipment and
everything else used in conneclion with ils business
and the business of the Organiser in a state of good
and proper repair and in accordance with good industry
practice;

(c) employ and bring along suitably skilled and
experienced employees and contractors;

(d) act in accordance with all applicable Laws, statutory
obligations and regulations;

(e) act immediately on any defect or danger becoming

apparent, either forthwith make good or remedy any
such defect or danger or take such additional
precautions as he circunstances require Lo avoid or
mitigate such defect or danger,

(f) take all reasonable precautions and use appropriate
due diligence to prevent or minimise any loss or
damage to the Organiser; and

(a) not make any fraudulent or dishonest claim or commit
any other act or omission which could render the
Organiser Insurance Policy void.

17.9 The Organiger may from time to time arange cover: (a) through an
alternative insurance broker (other than Marsh); or (b) through Marsh on
amended terms which are nul reflected in (his Appendix D. In each of
those cases, the Organlser may make any amendments to Clause 1/
and this Appendix U which are reasonably necessary to reflect the
relevant changes to the Insurance broker or to the terms of cover,
provided that such amendments do not materially reduce the protection
granted to the Client under Clause 17 or this Appendix D.

Timbro e Firma




MARMOMACCHINE SERVIZI Srl
Corso Sempione, 30 - MILANO (MI)

P.lva 12574150152

C.F. 12574150152

INFORMATIVA EX ART. 13 DEL REGOLAMENTO EUROPEO N. 2016/679
(GENERAL DATA PROTECTION REGULATION - GDPR)

MARMOMACCHINE SERVIZI Srl, con sede in Corso Sempione, 30 - MILANO (M), P. IVA 12574150152
in qualita di Titolare del trattamento Vi informa ai sensi dell’art. dell’art. 13 Regolamento UE n.
2016/679 “GDPR” che i Vostri dati saranno trattati con le modalita e per le finalita seguenti:

1. Modalita del trattamento

| dati personali da Voi comunicati verranno
trattati dal Titolare su supporto cartaceo,
informatico o per via telematica.

2. Finalita del trattamento

| Vostri dati personali sono trattati in
conformita con quanto prescritto dall’art. 6
comma 1 lett. b) del GDPR per le seguenti
finalita:

» Erogazione dei servizi richiesti (vendita
spazi fieristici e/o vendita di spazi
pubblicitari  sulla  rivista tecnica
Marmomacchine International)

» Fini amministrativi  (per ordini,
preventivi, fatturazione ecc)

Il trattamento dei Vostri dati personali &
realizzato per mezzo delle operazioni indicate
all'art. 4 comma 1 n. 2) GDPR e precisamente:
raccolta, registrazione, organizzazione,
conservazione, consultazione, elaborazione,
modificazione, selezione, estrazione,
raffronto, utilizzo, interconnessione, blocco,
comunicazione, cancellazione e distruzione
dei dati. | Vostri dati personali sono sottoposti
a trattamento sia cartaceo che elettronico e/o
automatizzato.

3. Conservazione

| dati personali conferiti per le finalita sopra
esposte saranno conservati per tutta la durata
del contratto e sino al termine della
collaborazione.

4. Accesso ai dati personali

| Vostri dati potranno essere resi accessibili
per le finalita di cui sopra:

= a dipendenti e collaboratori del
Titolare, nella loro qualita di soggetti
designati

= a soggetti esterni per finalita di
gestione contabile, fiscale e dei
pagamenti

= 3 fornitori, tecnici addetti
all’assistenza hardware e software,
che svolgono attivita in outsourcing
per conto del Titolare

= a societd di consulenza della cui
collaborazione si avvale il Titolare.

5. Comunicazione dei dati

| dati personali cosi raccolti non saranno
comunicati a soggetti terzi fatto salvo le
societa che interverranno nel trattamento (es:
grafico che allestisce la rivista, fiere, ecc).

6. Trasferimento dati

La gestione e la conservazione dei dati
personali avverra su server ubicati all'interno
dell’Unione Europea. | dati non saranno
oggetto di trasferimento al di fuori
dell’Unione Europea. Resta in ogni caso inteso
che il Titolare, ove si rendesse necessario, avra
facolta di spostare I'ubicazione dei server in
Italia e/o Unione Europea e/o Paesi extra-UE.
In tal caso, il Titolare assicura sin d’ora che il
trasferimento dei dati extra-UE avverra in
conformita alle disposizioni di legge applicabili
stipulando, se necessario, accordi che
garantiscano un livello di protezione adeguato
e/o adottando le clausole contrattuali
standard previste dalla Commissione Europea.



7. Natura del conferimento dei dati e
conseguenze del rifiuto

Il conferimento dei dati per le finalita di cui al
punto 2 & obbligatorio. In loro assenza, non
potremo assicurare la corretta gestione del
rapporto contrattuale instaurato.

8. Diritti dell’interessato

Nella Vostra qualita di interessati, avete i
diritti di cui all’art. 15 GDPR e precisamente i
diritti di:

» ottenere la conferma dell'esistenza o
meno di dati personali che Vi
riguardano;

» ottenere l'indicazione: a) dell'origine
dei dati personali; b) delle finalita e
modalita del trattamento; c¢) della
logica applicata in caso di trattamento
effettuato con l'ausilio di strumenti
elettronici; d) degli estremi
identificativi del titolare, dei
responsabili e del rappresentante
designato ai sensi dell'art. 3, comma 1,
GDPR; e) dei soggetti o delle categorie
di soggetti ai quali i dati personali
possono essere comunicati o che
possono Vvenirne a conoscenza in
qualitd di rappresentante designato
nel territorio dello Stato, di
responsabili o incaricati;

= ottenere: a) l'aggiornamento, Ila
rettifica ovvero, quando avete
interesse, l'integrazione dei dati; b) la
cancellazione, la trasformazione in
forma anonima o il blocco dei dati
trattati in violazione di legge, compresi
quelli di cui non & necessaria la
conservazione in relazione agli scopi
per i quali i dati sono stati raccolti o
successivamente trattati; c)
I'attestazione che le operazioni di cui

alle lettere a) e b) sono state portate a
conoscenza, anche per quanto
riguarda il loro contenuto, di coloro ai
quali i dati sono stati comunicati o
diffusi, eccettuato il caso in cui tale
adempimento si rivela impossibile o
comporta un impiego di mezzi
manifestamente sproporzionato
rispetto al diritto tutelato;
=  opporsi, in tutto o in parte: a) per

motivi legittimi al trattamento dei dati
personali che Vi riguardano, ancorché
pertinenti allo scopo della raccolta; b)
al trattamento di dati personali che Vi
riguardano a fini di invio di materiale
pubblicitario o di vendita diretta o per
il compimento di ricerche di mercato o
di comunicazione commerciale. Ove
applicabili, avete altresi i diritti di cui
agli artt. 16-21 GDPR (Diritto di
rettifica, diritto all’oblio, diritto di
limitazione di trattamento, diritto alla
portabilita dei dati contrattuali e grezzi
di navigazione, diritto di opposizione),
nonché il diritto di reclamo all’Autorita
Garante.

9. Modalita di esercizio dei diritti

Potrete in qualsiasi momento esercitare i

diritti inviando una email, un fax o una

raccomandata a.r. all'indirizzo del Titolare.

10. Titolare, responsabile e incaricati

Il Titolare del trattamento e
MARMOMACCHINE SERVIZI Srl,
Corso Sempione, 30 - MILANO (MI)

P.lva 12574150152 C.F. 12574150152
L'elenco aggiornato dei responsabili del
trattamento (ove designati) e degli incaricati
al trattamento & custodito presso la sede del
Titolare del trattamento.

Per accettazione

Data




